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Giving Green Paper – Summary

Context 

The government intends the Giving Green Paper to take forward one of the three major elements of the Big Society agenda – encouraging social action. 

	
	Strand of the Big Society
	What this includes
	How the government is taking this forward

	1
	Empowering communities
	‘giving local councils and neighbourhoods more power to take decisions and shape their area’
	Localism Bill

	2
	Opening up public services
	‘enabling charities, social enterprises, private companies and employee-owned co-operatives to compete to offer people high quality services.’
	Public sector reform, including Commissioning Green paper

	3
	Encouraging social action
	‘people giving what they have, be that their time, their money, or their assets, knowledge and skills, to support good causes and help make life better for all’
	Giving Green Paper


Aim of the Giving Green Paper

The Green Paper focuses on ‘how we can increase levels of giving and mutual support in our society and catalyse a culture shift that makes social action a social norm.’
 The Green Paper states that its primary aim is to ‘kick-start a debate which will feed into a White Paper on giving’ due to be published in Spring 2011. 

Assumptions underpinning the Green Paper 

· The role of government in encouraging social action is limited, and this should be recognised – ‘social action is not something hat government can or should compel people to do, it has to be built from the bottom up.’

· Reciprocity is an important part of increasing giving – people are more likely to give, or give more if the ‘benefits of social action’ are more tangible and immediate and it’s clear that giving isn’t simply a ‘one-way street’

· Formal and informal volunteering are both important to social action and government is keen to increase both

· Encouraging giving is a partnership between communities, business, charities, individuals and government. 

· Behavioural economics offers important insights into how to ‘nudge’ behaviour towards greater giving of time and money 

Achieving a culture change

The Green Paper sets out five broad areas in which an increase in giving of time and money can be achieved:

	Great opportunities

Information

Visibility

Exchange

Support



The Green Paper goes through each of these areas in detail, giving examples of initiatives the government is keen to encourage and expand. In this summary paper, we have listed the consultation questions from each section. Please refer to the Green Paper itself for fuller context, explanation and examples.

Consultation Questions

Great opportunities 

Providing better opportunities to give time and money that make it easier and more attractive to do so, regardless of how much you can give. 

· We want banks and ATM providers to let us know how we might make ATM giving happen in the UK and whether there are ways government can facilitate this. 

· We would like to hear about ideas for ‘cost free’ giving (such as everyclick) and whether there are ways government can help encourage or promote it. 

· We would like to hear from charities, the agencies and the public about the opportunities and barriers to growing online donation platforms in the future. 

· We want to hear from mobile providers about what they are doing to make giving from mobile phones easier and more accessible and whether government can play a facilitative or promotional role. 

· We want to hear how internet volunteering platforms like slivers.com can help people to donate time in non-traditional ways. In particular we want to know where they can help people that otherwise might not be able to donate their time at all and whether government can do more to help these groups participate. 

·  We are interested to hear your ideas on how we can ensure that giving is inclusive to all. 
Information

Improving the information available to people about giving time or money, making it easier to indentify giving opportunities. 

· We want to hear from charities about how they can do more to improve their social impact reporting, particularly from smaller organisations that have less resource, and whether there is a role for government in facilitating their work on this. 

Visibility 

As many people underestimate how much others actually give, government wants to make giving more visible, to encourage wider participation in giving.

· We want to bring together social media experts and developers with charities, community groups and social enterprises to explore how to harness the power of social media to enable giving and welcome views on how we might facilitate that or contribute to an event organised by others. 

· We would be willing to help the media in their work on the giving agenda and welcome views on whether the government can provide data or other resources that can assist them. 

· We would like to seek views on how we can honour giving more broadly, for instance: thank you letters from Ministers; a national day to celebrate donors; a televised weekly ‘thank you’ to national lottery winners who have donated; or other innovative approaches. 

· We would welcome views on the benefits and drawbacks to expanding the philanthropy ambassadors programme. 

· The government can play a role in creating the choice architecture and entrenching norms for giving, and we invite views on whether we should be looking to establish social norms around the giving of time and money, and what those norms should be. 

Exchange 

· We want to kick-start a discussion about expanding peer-to-peer financing and welcome views on the role of the government in doing so. 

· We want to scale up time-banking approaches, and invite views on which models are most effective, the barriers to scaling them up and the appropriate role of government in doing so. 

Support 

· We welcome views on foundation giving. 

· We would like to hear your views on what government can do more generally to support an increase in giving of time and money. 

To contribute to improved support, the Green Paper announces two new funds:

· Volunteering Match Fund worth £10m per annum to match private donations to support volunteering

· Volunteering Infrastructure Fund worth £42.5m over four years that will ‘provide brokerage as well as frontline support to volunteers and the organisations that manage them.’

Giving your views on the Green Paper

1. Read the full Green Paper which is available from http://www.cabinetoffice.gov.uk/resource-library/giving-green-paper along with a number of think pieces commissioned by Cabinet Office to explore different aspects of the issues covered in the Green Paper

2. Send your thoughts to Volunteering England. Volunteering England will be responding to the Green Paper. Please send us your thoughts to ensure our response is representative of views from across the volunteering movement. You can email us at policy@volunteering.org.uk We are also keen to attend events to discuss the Green Paper with volunteer-involving organisations. If you have an event coming up please let us know. 

3. Respond directly. Responses should be sent it to giving@cabinet​office.x.gsi.gov.uk by 9 March 2011. Alternatively, responses can be sent to the following postal address: Giving Team, Office for Civil Society, Cabinet Office, Admiralty Arch 2nd Floor, London SW1A 2WH.
Further information

For more information, please email policy@volunteeringengland.org or call 020 7520 8900 and ask for the policy and information team. 
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